Global media agency engages with the CEO
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RECOMMENDATIONS

BPRI gave a new understanding on methods to attract a C-Suite audience, the type
of content and approach to take to ensure that they become engaged
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RESULTS

Client was able to publish a white paper which was issued to both their clients and
PR agencies in the UK and the US, vastly improving their reputation and
differentiated offering.

A full copy of this case study is available on request via
. This project was completed by BPRI on behalf of

Mediaedge: CIA
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